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ABSTRACT 

The study aimed to look into the dissemination, acceptability and congruency of the 

VMGO of the College of Criminology. Descriptive survey method was used with the aid of a 

questionnaire and key interviews were conducted. Statistical results revealed that respondents 

were generally male, married and resided in the second district of Zamboanga del Norte. 

They were very aware of the mission, the goals were also very accepted as to what the 

institution hopes to become and aspires to achieve. The objectives likewise were also 

congruent to the actual practices of the College. The dissemination of these statements should 

be institutionalized. 
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INTRODUCTION 

Numerous reviews of school leadership, school effectiveness, school improvement 

and organizational change cite vision, mission and goals as key factors explaining the 

differential effectiveness of organizations. Policymakers have mandated school leaders to 

implement accountability systems based on goal-setting and appraisal. The main idea of 

vision is that it is the common dream or goal of individuals in an organization which inspires 

working to achieve the vision. A vision can identify a path to a new future, a strategic 

dimension of leadership. A vision can assist a leader in becoming a more effective problem 

solver by helping to sort and find the most important problems. Finally, it is readily apparent 

that vision connects quite directly to the second related construct, organizational mission. 

Successful organizations also note the importance of a clear organizational mission. 

Successful organizations have a coherent set of values that are known to members of the 

organization and its environment. This value set defines the principles for which the 

organization stands. Peters and Waterman (1982) found that virtually all of the successful 

companies had a well-defined set of guiding beliefs. Successful companies with broadly-

defined mission, allows room for innovation within a general framework. Possibly, the power 
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of its value is in large measure that encourages practical innovation to carry out its spirit to 

the full. Hallinger (1996) found that establishing a clear school mission as a key avenue 

through which leaders influence school effectiveness. It was through this venue that leaders 

shaped teachers’ expectations and students’ opportunity to learn in the school. A gap between 

the current status and a desired future state present another model as part of a constellation of 

systemic variables which a goal represents. It is something one would like to accomplish, or a 

state of being that he or she would like to attain. Goals clarify where people intend to go, and 

how they will know when they have gotten there (Harris, 2010). In contrast to vision and 

mission, an objective is a functional and more narrowly drawn target. As used in education, 

objectives may describe as the product that a school wishes to achieve by the end of the 

curriculum in relation to student learning, attendance, graduation rates, school climate, or 

community satisfaction. In the workplace, success is often defined by whether or not the 

school's general and specific objectives has been achieved (Honig, 1984).  The Accrediting 

Agency of Chartered Colleges and University of the Philippines, Inc. (AACCUP) Instrument 

covers ten areas: the vision, mission, goals and objectives, faculty, curriculum and 

instruction, support to students, research, extension, library, physical plant and facilities, 

laboratory, and administration. Thus, the vision of the college clearly states what the 

institution hopes to become in the future. The mission is in consonance to the mandate (RA 

9852) of the whole state university. The goals are the aims at the hierarchical structure below 

the state university, i.e. the academic college/department; and the objectives are the aims at 

the level of the program, i.e., what the program hopes to produce (AACUP Master Survey 

Instrument, 2009).  

 

Theoretical/Conceptual Framework 

 This study is anchored on Gladwell’s Characteristics of Social Epidemics. Malcolm 

Gladwell helped popularize and illustrate certain aspects of social contagion theory by 

Benson and Gresham (2007). Gladwell states that ideas and messages working their way 

through the public consciousness behave in much the same way as diseases spreading during 

epidemics. These so-called social epidemics, germinate, emerge, and grow by specific 

mechanisms and for specific reasons, ultimately reaching a tipping point, the pivotal 

threshold in which ideas and behaviors spread uncontrollably throughout larger society. This 

principle states that the spread of ideas, beliefs, or behaviours among members of a defined 

social group is brought about through the efforts of a relatively small number of members of 
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the group who function in three pivotal roles: those who provide the message, those who 

spread the message, and those who persuade others to act on the message. Individuals in 

these three roles facilitate the successful and rapid spread of information throughout and 

among social networks. The social contagion theory suggests that individuals possessing 

similar beliefs or tendencies will seek out one another in order to make a collective 

behavioural response (Turner and Killian, 1987).  Thus, the need to communicate the VMGO 

and the aspiration it seeks from is clearly understood, the realizations of its avowed VMGO 

are attained. A clear vision helps focus attention on what is important, motivates faculty, staff 

and students, and increases the sense of shared responsibility for student learning, and a 

common mission that identify the kind of learning to be achieved can help the school and the 

efforts of the faculty, staff and students on target. In the same manner, the MGO should be 

based on the philosophy that pervades its operation (Aguinaldo and Geronimo, 2008). 

 

Research Design and Methods 

 This study will use the descriptive research method, with thorough fact-finding and 

adequate interpretation of results with the aid of the questionnaire to find out the extent by 

which the JRMSU Vision and Mission as well as the Goals and Objectives of the 

Criminology Education Program are disseminated and accepted by selected respondents of 

JRMSU Dipolog Campus and off campus. It employs the questionnaire as the main tool in 

gathering data. It is a researcher-developed survey form and is to be administered to the 

respondents. Documentary analysis will be employed wherein the respondents’ records and 

answers of the inquiry are used as basis in determining the respondent’s profile. 

  

Results and Discussion 

Table 1 Profile variables with grand means. 

Respondents Grand Mean Descriptive Rating 

Students 3.98 Often 

Faculty 4.13 Often 

Administration 4.10 Often 

Alumni 4.22 Almost always 

Parents 3.73 Often 

Linkages 3.79 Often 

Other stakeholders 4.11 Often 

 

Table 1 addresses the mean responses when group according to profile variables. All 

the profile variables got an often rating except the alumni which realized almost always 

rating. This simply means that the awareness was well appreciated, acceptability was well 

understood and congruency was rather compatible to actual school activities. Although it is 



JOURNAL OF INTERNATIONAL ACADEMIC RESEARCH FOR MULTIDISCIPLINARY 
Impact Factor 2.417, ISSN: 2320-5083, Volume 4, Issue 2, March 2016 

 

256 

www.jiarm.com 

not fully known, understood and conform to by the respondents, the extent of dissemination 

had reach to its intended target. 

 

Table 2 Significant differences of student profile variables and mean responses 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Student  306  

3.841 

 

Age    

2.938 Ho accepted >16 – 25 250 52 302 

Over 25 years 2 2 4 

Gender    

2.186 

 

Ho accepted Male 129 40 169 

Female 114 23 137 

Civil Status    

0.324 

 

Ho accepted Single 239 60 299 

Married 5 2 7 

Congressional District    

2.498 5.991 

 

Ho accepted I 50 19 69 

II 150 37 187 

III 36 14 50 

 

 Table 2 presents the 306 student-respondents group according to variables. The mean 

response along age, gender, civil status and congressional district were not significant as the 

X2 value was less than the critical value. The null hypothesis was accepted. This means that 

all variables are independent of VMGO. This also signifies that the variables could not be 

used to determine the student’s perception on VMGO. Regardless of the variables of students 

presented, the VMGO could still be disseminated.  

 

Table 3 Significant differences of faculty profile variables and mean responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 
Critical 

Value 

Decision 
Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Faculty 68   

Age    

1.714 

3.841 

Ho accepted 
>25 – 45 54 5 59 

Over 45 Years 7 2 9 

Gender    

0.066 

Ho accepted 
Male 28 3 31 

Female 34 3 37 
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Civil Status    

1.707 

Ho accepted 
Single 16 4 20 

Married 44 4 48 

Congressional District    

3.2276 

5.991 Ho accepted 
I 14 2 16 

II 44 4 48 

III 3 1 4 

 

Table 3 presents the 68 faculty-respondents group according to variables. The mean 

response along age, gender, civil status and congressional district were not significant as the 

X2 value was less than the critical value. The null hypothesis was accepted. This means that 

all variables are independent of VMGO. This also signifies that the variables could not be 

used to determine the faculty’s perception on VMGO. Regardless of the variables of faculty 

presented, the VMGO could still be disseminated.  

 

Table 4 Significant differences of administration profile variables and mean responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

 Admin 55    

Age    

2.242 

3.841 

Ho accepted 
>20 – 40 38 11 49 

Over 40 Years 3 3 6 

Gender    

0.035 

Ho accepted 
Male 25 9 34 

Female 15 6 21 

Civil Status    

0.123 

Ho accepted 
Single 20 5 25 

Married 25 5 25 

Congressional District    

0.513 

5.991 Ho accepted 
I 15 4 19 

II 21 5 26 

III 7 3 10 

 

Table 4 presents the 55 administration-respondents group according to variables. The 

mean response along age, gender, civil status and congressional district were not significant 

as the X2 value was less than the critical value. The null hypothesis was accepted. This 

means that all variables are independent of VMGO. This also signifies that the variables 

could not be used to determine the administration’s perception on VMGO. Regardless of the 

variables of administration presented, the VMGO could still be disseminated.  
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Table 5 Significant differences of alumni profile variables and mean responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Alumni   50    

Age    

-  
 

˂20 – 29 29 21 50 

Over 30 Years 0 0 0 

Gender    

0.595 

3.841 Ho accepted 
Male 29 11 40 

Female 6 4 10 

Civil Status    

0.957 

Ho accepted 
Single 6 1 7 

Married 29 14 43 

Congressional District    

4.324 

5.991 Ho accepted 
I 6 6 12 

II 26 6 32 

III 4 2 6 

Occupation    

1.376 

3.841 Ho accepted 
Blue Collar 2 1 3 

White Collar 42 5 47 

 

Table 5 presents the 50 alumni-respondents group according to variables. The mean 

response along age, gender, civil status and congressional district were not significant as the 

X2 value was less than the critical value. The null hypothesis was accepted. This means that 

all variables are independent of VMGO. This also signifies that the variables could not be 

used to determine the alumni’s perception on VMGO. Regardless of the variables of alumni 

presented, the VMGO could still be disseminated.  

 

Table 6 Significant differences of parent profile variables and mean responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Parent   50    

Age    

1.935 

3.841 Ho accepted 
>30 – 50 17 11 28 

Over 50 Years 9 13 22 

Gender    

0.002 

Ho accepted 
Male 5 6 11 

Female 18 21 39 

Civil Status    2.187 Ho accepted 
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Married 21 24 45 

Widowed 2 3 5 

Congressional District    

1.711 

5.991 Ho accepted 
I 7 5 12 

II 14 9 23 

III 6 9 15 

Occupation    

0.344 

3.841 Ho accepted 
Blue Collar 24 9 33 

White Collar 11 6 17 

 

Table 6 presents the 50 parent-respondents group according to variables. The mean 

response along age, gender, civil status and congressional district were not significant as the 

X2 value was less than the critical value. The null hypothesis was accepted. This means that 

all variables are independent of VMGO. This also signifies that the variables could not be 

used to determine the parent’s perception on VMGO. Regardless of the variables of parents 

presented, the VMGO could still be disseminated.  

 

Table 7 Significant differences of Linkages profile variables and mean responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Linkages    50    

Age    

1.938 

3.841 Ho accepted 
>20 – 40 19 13 32 

Over 40 Years 7 11 18 

Gender    

1.282 

Ho accepted 
Male 15 10 25 

Female 11 14 25 

Civil Status    

0.123 

Ho accepted 
Single 7 4 11 

Married 27 12 39 

Widowed 0 0 0 

Congressional District    

1.934 

5.991 Ho accepted 
I 2 2 4 

II 29 9 38 

III 5 3 8 

Occupation    

0.525 

3.841 Ho accepted 
Blue Collar 32 6 38 

White Collar 9 3 12 

 

Table 7 presents the 50 linkages-respondents grouped according to variables. The 

mean response along age, gender, civil status and congressional district were not significant 

as the X2 value was less than the critical value. The null hypothesis was accepted. This 

means that all variables are independent of VMGO. This also signifies that the variables 
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could not be used to determine the linkages’ perception on VMGO. Regardless of the 

variables of linkages presented, the VMGO could still be disseminated. 

 

Table 8 Significant differences of Other Stakeholders profile variables and mean 

responses 

 

Respondents/Predictor 

Variable 

Mission, Vision 

Goals and 

Objectives 

N 
 χ

2 

Statistic 

Critical 

Value 
Decision 

Aware-

ness 

&Acce

p-

tability 

Unawar

eness & 

Unacce

ptability 

Other Stakeholder   50    

Age    

2.981 

3.841 Ho accepted 
>20 – 40 16 8 24 

Over 40 Years 11 15 26 

Gender    

0.791 

Ho accepted 
Male 15 9 24 

Female 13 13 26 

Civil Status    

3.852 

Ho rejected 
Single 8 6 14 

Married 21 15 36 

Congressional District    

0.891 

5.991 Ho accepted 
I 6 4 10 

II 18 11 29 

III 6 5 11 

Occupation    

1.731 

3.841 Ho accepted 
Blue Collar 27 6 30 

White Collar 11 6 17 

 

Table 8 presents the 50 other stakeholders-respondents grouped according to 

variables. The mean response and civil status was significant as the X² value was greater than 

the critical value. The null hypothesis was rejected. This means that civil status is dependent 

of VMGO. This also signifies that civil status could be used to determine other stakeholders 

perception on VMGO. The mean response along age, gender and congressional district were 

not significant as the X2 value was less than the critical value. The null hypothesis was 

accepted. This means that all variables are independent of VMGO. This also signifies that the 

variables could not be used to determine the other stakeholder’s perception on VMGO. 

Regardless of the variables of stakeholders presented, the VMGO could still be disseminated. 

 

Conclusions 

 Based on the findings of the study, the following conclusions were drawn. The 

respondents do not only have awareness of the mission, but they also receive them very 

much. Familiarity of this mission may be recognized in different mass media, school 
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publications, official documents, test papers and in university-wide activities. The 

respondents were well informed of the goals as to what the institution hopes to become and 

seek to achieve in the future through its plans, programs and activities. They agreed that these 

mission, goals and objectives are very congruent to actual practices and activities of the 

College which was accomplished through the years of its transformation. The College is on 

its intended path through its numerous plans and programs and moves about to realize these. 

 

Recommendations 

 It is recommended the need to institutionalize the dissemination of the COC JRMSU 

VMGO’s. Updating and accepting feedbacks of the VMGO statements in social networking 

sites, fill advertisement spots in commercial establishments, frequent the caravan educational 

campaigns and conspicuously installs tarp during sports and academic events. The College of 

Criminology should strengthen its efforts along this line and sustain the same by talking, 

working and involving them and have them accept the VMGO’s. Lastly, future researches 

should conduct further studies on a wider scope to include the four other campuses of 

JRMSU. 
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