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ABSTRACT 

 The aspiration of some Nigerian youths is to celebrate Nigerian culture. This euphoria 

is often prompted when historical renditions of what Nigerian culture looks like are made by 

elders who feel betrayed, especially when some of these elders recant what they would have 

loved replicated of their yesterday. This euphoria becomes a phobia when one considers the 

impediments to the realisation of the Nigerian cultural identity dreams as experienced by 

some of the youths of this era. The fear is based on the fact that most Nigerian youths are 

faced with many distractions which tend to compete with the attention these cultural practices 

would have got. Among these distractions are those engendered by the media which is 

encapsulated in the global satellite mobile communication (GSM) system which has become 

a gateway to offer accessibility to other forms of media such as radio, television, the Internet 

and the print media through which cultural identity can be transmitted. To determine the 

extent to which media has contributed to the use, ab-use and abuse of some Nigerian cultures, 

a survey was carried out among the students of some tertiary Institutions in Nigeria. Findings 

show that the media have to a great extent rendered porous the sanctity, sanctimony and 

credibility of some Nigerian cultures by diverting the gaze of the youths to cultures that are at 

variant to the esteemed values of the Nigerians.  
 

KEY WORDS:  Nigeria, Youths, New Media, GSM, Movies, Cultures, Indigenous. 
 

INTRODUCTION 

Generally whether in Nigeria or any part of the Globe, culture has to do with a people’s 

choice and use of language, beliefs, cherished values customs and norms which include dress 

codes, dietary acceptance role delineations, knowledge and skills acquisition and exhibition. 

These determine the people’s identity and can be transmitted and retained through various 

media. As such it is the anticipation of the youths of various age ranges to be put right by the 

elders who have passed through these cultures and who are custodians of the identities. In this 

paper therefore; attempt shall be made to discuss the facts of culture, identity formation, the 
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role of media in meaning or demeaning cultural gaze and what is there for the youth to 

celebrate, and discuss whether these are being denigrated by the cultural miscegenation that 

the various media tend to disseminate. 

The concept of culture 

Through socialization born by instinct and as demanded by the environment, cultural values 

are transmitted from one generation to other as they are part of the people’s lives. Brownie 

(2008) has attempted a categorisation of the various cultures available. He identified these as 

the dominant culture, subculture, and folk culture, high culture to mass or popular culture. 

His categorisations are used in this study because they throw more light on how to appreciate 

the Nigerian culture that Nigerian youths may wish to celebrate. 

According to him, the dominant culture is the main culture in the society,  for instance in 

Yoruba land, dress code for the man is native attire that is agbada, buba and soro, while the 

woman would dorn iro and buba with gele (wrapper and blouse with head tie). Dominant 

culture is generally shared by every member of the society without opposition. For instance, 

rape, smoking of Indian hemp, murder, unruly behaviours, etc are generally abhorred by 

every member of Nigerian society. Thus the term “omoluwabi” surfaces among the Yoruba. 

The virtuous breed. Next to this is the subculture. This can be esoteric in nature as it is group 

determined. Such a group could be a small fraction of a village community in a traditional 

setting, a group in the student hostel or society where they have a generally shared norm. For 

the law students it is the norm to appear in black trouser and white shirt or black skirt and 

white gown with black tie for both genders. Mechanics dress vogue in Nigeria is blue overall 

coat with yellow stripes and the button area. But larger groups may appear from this 

subgroup as they gain more acceptability population and space. But each group have accepted 

norms which are different from those of other groups (Fleras et al. (2001). Then there is the 

folk culture from culture which is created and defined by local communities. This is rooted in 

the experiences, customs and belief of the daily practise of the ordinary people. It is not 

borrowed. It is a raw culture of the people. These came to the core during the slave trade era. 

Deported Nigerians had unique cultures like singing, dancing, oratory, storytelling which 

mesmerised their captors during the slave trade era. This is celebrated in Alex Halley’s 

ROOT and his favourite book. These are passed from one generation to the other. Folk 

culture has actually engendered the growth of the Yoruba film culture as ideas and storylines 

are built around producing the good member of the society, the triumph of good over evil, 

celebration of the well behaved, hard work, togetherness, kindness, bravery and so on. Folk 
culture is essentially, a celebration of the unique Nigerian past, which is blended into modernity. 
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Brownie went further to explain that high culture is perceived by men as superior to the forms 

of culture enumerated above. This is because high culture is seen as that of lasting artistic or 

literary values. It is aimed at small intellectual elites which mostly are the educated or upper 

class or those interested in critical discussion and analysis.  It is set apart from the everyday 

life, it is special and to be treated with lasting value and part of a heritage which should be 

preserved. High culture products are artefacts, hard news programmes and a documentary. 

Closely related to this is the mass or popular culture and to some people, it is also low culture 

(Brownie 2008). It is culture mass produced for sales to the mass or common people. It could 

be short lived products of low lasting value that demand little or no critical thought. It can 

also be interpreted as east to understand entertainment products of industrial societies but root 

in daily experiences such a folk culture. They are mass produced for profit. This will be 

described later in the course of this paper. 

The concept of identity 

What the discussion means therefore is that the Nigerian youth is subsumed in the dominant 

culture of his location. Thus he is described first according to his country as a Nigerian, 

Ghanaian, Kenyan, Egyptian, Liberian, and so on. They flourish within the social and       

development agenda of their country. The credibility of the dominant culture would however 

be determined by the authenticity of the subculture, that is the tribal village or community 

cultures. Hence, she is introduced as a Yoruba, Igbo, Hausa, Edo, Nupe, and Gwari. e.t.c. 

Nigerian, each subculture has norms and values that fall within the dominant culture. Within 

these groups are the high class, the well to do group that determine the high culture. These 

people’s cultures are open to being imitated by the subculture. But what situates these 

cultures within the global culture is the popular culture that is the media works produced by 

the subcultures to reflect the appreciation of the dominant culture. 

This introduction leads to what defines the credibility, acceptance and interpretation of each 

culture. The cultural identity, as crafted by culture identity deals with how individuals, 

subgroups and dominant cultures see and define themselves and how they are perceived by 

their cultures or groups. In essence, what we produce and showcase about ourselves will 

determine the identity we create for ourselves. This by critical review or identity and compare 

these with other groups make us determine our levels of similarities, differences and 

uniqueness. The identity we create for ourselves will influence our association (Ossai 2002). 

Where there is no identity, it would be difficult to relate properly with peer groups, 

neighbours or communities. The identity a Nigerian child creates for herself will therefore 

‘fit’ the child into the society where she lives. In view of this, factors like the youth social 
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class her ethnic group and gender are likely to influence how others see them. It is therefore 

possible to have multiple identities like a Christian or Muslim students.   

This is why today, the society is trapped in the quest to create a better tomorrow by recording 

to pass dominant and credible identities. Respect for life was the norm, good grooming, 

decent dressing, moral music and integrity were the identity of the Nigeria of yesterday. But 

what do we have today? Craze for wealth, lack of respect for life which is vindicated in the 

daily reports of deaths, killings, baby factories where respect for offspring’s is thrown to the 

dustbin, violence, armed robbery, kidnappings and others vices become the norms. What are 

the causes of all these? 

The Media and the Imaging of Cultural Norms 

The major cause of the above is the nature of the mass or popular culture the Nigerian youth 

is exposed to. Popular culture here includes news magazines, newspapers. Television soaps, 

drama, movies, music and other form of media including the social media of internet, cable 

satellite television, global satellite mobile communication and so on, best explain this 

denigration and abuse of culture.  

This culture perceived as passive and unchallenging but their negative effects or the audience, 

especially the youth audience with poor selective perception can be devastating. According to 

Cashmore (1994) popular culture therefore becomes a trap. This is because elements of 

global culture as in dominant culture now become a part of popular culture and element of 

popular culture are enshrined in the global culture. Therefore it becomes difficult to separate 

one from the other. Hence the attempt to fit into globalisation has brought about an 

underlining of national, local cultures and cultural products 

And, global marketing of the films, football, food, cloths e.t.c. have made culture across the 

globe increasingly similar. The implication of this on Nigerian culture and identity is that 

Nigerians are steadily losing their credibility to cultures with higher potential to market their 

culture. For instance Most Nigerian media run more commentaries of foreign sports than 

those sporting activities of Nigeria. Nigerian football league does not enjoy the same 

acceptance, reportage and popularity like the European football league. The same has 

affected our social lives. Nigerian watch more of foreign activities than local ones, this is a 

result of media globalisation. The some sites in the internet are daily filled with posting of 

nudities; and when these are exposed for popular viewing, the respect for womanhood would 

be eroded. This is why there are now high cases of rape and other vices. The case of Cynthia 

Osokogu who fell victim of the social media scam in a hotel in Lagos in 2012 readily comes 

to mind.  This is what the media is engendering. 
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The Nigerian youth and the new Media 

The quest of most Nigerian youths is to celebrate Nigerian culture. The dominant culture 

working through the popular culture is replicating some of these cultures. The situation now 

is that youths in the comfort of their homes can view cultures of other communities. And, 

what may likely make these information available, easily accessible and consumable is the 

dominant media upsurge encapsulated in the new media with the global satellite mobile 

communication (GSM) in the for front. It is then necessary to ask ourselves which cultures 

are the youths likely to be celebrating. The GSM has become a major threat to the identity 

formation of the Nigerian youth. Thus, studies keep emerging on the effect of the network on 

the youth. For example Nwagwu (2010) did s study on some University students’ SMS 

practice among the students. He concluded that majority of the students send and receives 

many SMS messages to and from friends, parents, and lecturers. He concluded that by the 

nature of the language use, the medium is bastardising their use of English as well as eroding 

their privacy. Also, some scholars somewhere are surveying the effects of SMS language on 

some students English usage style. The GSM becomes a dangerous friend because it is 

always the youth’s companion and the use one can make of it is usually determined by the 

brand and configuration of the set. What used to be a medium of sending and receiving 

information has now takes up other assignments of the radio, television and the Internet. So 

apart from making calls, sending and receiving messages, the handset now plays the role of 

the computer and other media, depending on sophistication of the set. Thus, in a report posted 

by Bianca Bosker (2013), about the use of Facebook, it shows that 802 were surveyed in 

September 2012, to produce a 107-page report on their online habits.  The report shows that 

94 percent of teenage social media users still have profiles on other sites as; they are 

simultaneously migrating to Twitter and Instagram, which   offer a parent-free place where 

they can better express themselves. And, while the number of Twitter users climbed from 16 

percent in 2011 to 24 percent in 2012, five percent have accounts on Tumblr. Teens with 

large friend networks on Face book are more likely than their peers to have profiles on other 

social media sites: 46 percent of teens with over 600 Face book friends have a Twitter profile, 

and 12 percent of such users have an Instagram account. By comparison, just 21 percent and 

11 percent of teens who have 150 to 300 friends have Twitter and Instagram accounts, 

respectively. In essence, as Face book is becoming an-everybody’s-site, some youths are 

migrating to other less porous sites. The report found that youth users are "among the most 

active and engaged and endangered users that we have on Face book." And that where they 

become aware of the implications of divulging private information on the site, 58 percent said 
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they have edited or deleted content they’ve shared and 26 percent have tried to protect their 

privacy by sharing false information. This false information may not be known by the person 

using it to be false, thereby playing into dangerous hands. This means that most youth 

unconsciously turned themselves to endangered species when they post correct information 

about themselves on the Internet. The report shows that youths with more Facebook friends 

are more likely to share a greater variety of personal details about themselves online. Among 

those on Facebook, 21 percent share their cell phone number, 63 percent share their 

relationship status and 54 percent share their email address. These information like other 

private ones like their parental real information, sibling’s names and addresses, 

accommodation information, movement charts, emotional reports and so on, may become 

ready tools in the hand of media and social miscreants to prey on these youths. This is very 

dangerous because some Nigerian youths are more likely to fall victims as they may not 

immediately know the implications of the information they are divulging. 

To determine the likely effect of the GSM on the youth, it is necessary to identify some of the 

characteristics of the youth which can make them bad recipients of the new communication 

medium and how this can affect the Nigerians’ in them. For the purpose of this paper, the 

youth would be considered as those in the University. They are those from the ages of 16-30 

years. According to the Mentoring Partnership of Long Island, Virginia (1990), their general 

characteristics include the fact that they tend to exhibit the ‘I know all attitude’, adventurous, 

they are vulnerable, emotionally insecure, and fear of rejection with unstable mood. They are 

willing to show that they too are adults. As such, they are so conscious of their appearance 

and growth, they may experience rapid weight gain or loss, depending on their feeding habits. 

They are very concerned and self-conscious with their appearance and growth.  Socially, they 

want to be recognised by their peers, thus they are readily influenced by their peers and 

conform with peer rules, most times unwritten. Therefore, dress and behave alike in order to 

“belong,” moreso that they are so concerned about people’s perception of them. They 

develop the phobia of insecurity, ridicule, being unpopular. These characteristics become 

more complex as they meander between adolescent and adulthood. This is why they readily 

quarrel with parents and adults who fail to recognise that they are no longer kids. This is why 

most youths are more objective at the look of the world but look at adults subjectively, and critically. 

Mentally they are characterized by better understanding of moral principles. They want to 

evolve their own voice, thus they are ever ready to argue or defend every step they may take 

as justified. Some also like to exhibit strong sense of independence and responsibility as they 

develop more defined relationships among their peers. 
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As discussed above, peer influence determines the identity formation of most youths. In the 

campus therefore, it is common for youths not only to form cliques, the tendency to be 

recognized becomes paramount. This is reflected in their choice of fashion, what they eat: 

mostly Indomie for girls and what hand set they use. Blackberry is the in-thing now. Any 

student that uses handsets that do not give room for videoing, chatting, and huge storage of 

downloaded information has not arrived. This is one aspect that this has destroyed the much 

cherished Nigerian culture of honesty, chastity and good upbringing. While some male 

youths have gone into armed robbery in the guise of cultism, some girls have gone into 

prostitution to be the big girl.  

Empirical report on the effects of the media on Nigerian Youths 

However, to justify this assertion that the media synergy which is encapsulated through the 

GSM is a major destroyer of the Nigerian culture the youth would wish to celebrate. This 

study is therefore intended to determine the veracity of this statement through a study carried 

out among some University students in Ede and Osogbo in Osun State Nigeria. These 

Universities are Osun State University, Osogbo campus, Fountain University, Osogbo and 

Adeleke University, Ede. 

Basic Assumptions 

The study was carried out based on these assumptions, 

1. Every student have access to the Radio, Newspapers and Television programmes, be 

it news, dramas, and documentaries about Nigeria and of other nations, 

2. Every student in these Universities are aware of and exposed to the new media 

namely Internet, Digital Satellite Television, and thus have unrestricted access to 

more foreign media information than the one local media would give, 

3. The media is a major retainer, disseminator and ex-raying of cultures at global levels 

beyond the student local cultures. 

4. Every student from these Universities have access to the GSM, because they are 

aware of the GSM potentials to connect them to their peers and others and also use it 

as a medium of communication through their handsets, 

5. Depending on the configuration of the handsets, most handsets can also carry both 

audio and video information. As such they can  watch drama, musical programmes, 
read news, store information and transfer information to their peers through their handsets, 

6. By the eclectic nature of the handset therefore, it can serve as a convergent point for 

the storage and relaying of the information of other media of radio, television, 

newspapers and cable satellite programmers,   
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7. In view of the above, since the media is a major transmission of culture, the GSM can 

also serve as a medium to promote or denigrate Nigerian cultures, and that peer 

influence can determine the type of culture the students expose themselves to.   

8. The culture of a nation is defined by the people’s way of life, their food, dress pattern, 

norms and all the things that would form the identity of that nation. 

9. The GSM can therefore be another way of determining the youth’s interpretation of 

their cultural identities. 

Research Design and Methodology 

Based on the above assumptions, a set of instruments was drawn out to determine the media 

determinants of the youth’s culture, based on the categorization discussed in the body of the 

work. In essence, the Nigerian you is defined as those between the ages of 18 and 30. The 

Universities chosen have students from across the nation and some non-Nigerians. Therefore, 

to a large extent these finding can speak for Nigeria and Nigeria. 

Instrumentation 

A set of questionnaire containing eight items were drawn as basis for making statements on 

the validity of the two research questions drawn. Gender was chosen as the only variable of 

research. In essence the study is looking at the Nigerian youth as a male or female. Other 

studies can look at the regional or geographical locations, cultural, intellectual, social, 

religious, vocational exposure and other variables and how these can determine the Nigerian 

youth perception of Nigerian cultural identities.  Also, the study did not look at the responses 

from each University. Reason is, the three Universities chosen are within the same locality, 
and they have students who belong to either of the Christian and Islamic faiths in their campuses. 

Items 1 to 4 of the questionnaire require information on the use of the handset by the 

respondents, while items 5-8 requires information on the ways that the media through use of 

the handset can affect the life style and the culture preference of the students. 

The two Research Questions formulated are state below: 

Research Question 1: To what extent do Nigerian youths apply the GSM in their 

communication? 

Research Question 2: Is there any significance effect of the use of GSM on Nigerian youth’s 

media culture and their appreciation of Nigerian cultural values?   

Instrument Administration 

A total of two hundred and twenty (220) questionnaires were distributed in each of the 

Universities, making a total of six hundred and sixty (660) questionnaires in all. The 

questionnaires were distributed to randomly selected student respondents by the researcher. 
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Accidental sampling technique was adopted. In essence, those students who were at the 

venue of the distribution and who volunteered to fill the questionnaire were given. At the end 

of the exercise, the instruments were gathered by the researcher. However, some of the 

subjects did not return their questionnaires. 

Data Analysis and Discussion of Findings 

Out of the six hundred and twenty questionnaires distributed, a total of six hundred was found 

usable for the study. The remaining sixty were either or not properly filled, not completely 

filled while some were not returned. Section one of the questionnaire sought information on 

the gender of the respondents. A total of Two hundred and twenty five (225) of the 

respondents were males while three hundred and seventy five (375) were females. This 

analysis is therefore based on the six hundred respondents that duly filled and returned the 

questionnaires. 

Item by item analysis was done in the analysis of data. Responses were coded, added up and 

percentage of response found for each item these were used as basis for determining the focus 

of answers and for taking decision on findings. The result is presented below according to 

research questions.  

RQ (1) To what extent do Nigerian youths apply the GSM in their communication? 

This research question is to find out the extent to which Nigerian youths are familiar with the 

GSM and how well they use this as a medium of communication. The respondents were 

therefore asked if they browse with their handsets. Two hundred 200 or (89%) of male 

respondents said ‘Yes’ while twenty-five 25, or (11%) said their handsets cannot browse. 

Also 305 or ( 81%) of the females said Yes, while 70 or (19%) said their handsets do not 

have facilities for browsing. Finding here shows that majority of the respondents can use their 

handset for other purposes like browsing, watching television and other programmes, record 

and play audio and video programmes of their choice. 

In the second item of the questionnaire, the respondents who said their handsets can be used 

to browse were given some social media sites they are likely to browse. They were therefore 

asked to underline the one they browse often through any of them. Out of the 200 males that 

said they browse with their handset, Whatsapp has 60, (30%) Youtube 50-(25%)  Facebook 

40 or ( 20%), Twitter 25-  (12.5%)  and  To go 25, (12.5%).. 

And, out of the 305 females that said they browse with their handset, YouTube has 150. 

(49.%), FB- 50, (16. %), Twitter- 40, (13%), Whatsapp- 35, (12. %) and To go- 30, (10%) 

visitors. This means that all the youths know the usefulness of the social media and they 

patronise these media as well. 
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Not to exclude those who said their handsets cannot browse and to determine the extent to 

which they interact with their handsets, all the six hundred respondents were given item three, 

which asks, and ‘About how many times do you send text in a week?’ 

Their contacts were graduated according to number of texts likely to be received per week by 

each respondent. The result is shown in the table below: 

Table 1- Showing the number of times the youths receive text messages per week 

 1-5. 6 – 10 11– 15 Above 16 

M 5 (2%) 50 (22%)  72 (32%) 98 (44%) 

F  10 (3%) 50 (13%) 115 (31%) 200 (53%) 

 

Table above shows that 98 (44%) of the males receive more than sixteen text messages per 

week, while 200 or ( 53%) of the females receive more than 16 text messages per week, 115 

or (31%) of the females receive between 11 and 15 text messages per week. The findings 

show that the female respondents receive more SMS than males.    According to Bosker 

(2013) among the typical Face book users, Girls are more likely to have more friends. 

Seventy percent of them are friends with their parents, 30 percent are friends with teachers or 

coaches, and 33 percent are friends with people they’ve never met in person.  

The nature of the chat with those unknown friends to a great extent will determine the course 

of their social exposure, thoughts and their appreciation and perception of themselves. This 

assertion is corroborated by Bosker below that among all those surveyed by Pew: 

A total of 17 percent have been contacted by strangers in a way that made them “scared or 

uncomfortable.” However, 57 percent of social media-using (youths) said they’ve had an 

experience online that “made them feel good about themselves,” and 37 percent say social 

media has made them feel more connected to someone else. 

The questions are what type of connections are these, and what are the likely effects of these 

connections on their psyche, culture and future? 

 And, to find out how many times the respondents send SMS per week, they were asked to 

choose between the same range how often they send text messages per week, item 4. The 

result is presented in the table below. 

Table 2: Showing the range of SMS sent per week 

 1-5 6–10 7– 11 Above 16 

M 10 (4.4%) 55(24.4%) 60(27 %) 100 (44.2%) 

F 22 (5.9%) 40(10.6%) 150( 40%) I63 (43.5%) 
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The data shows that the 150 or (40%) of the female respondents send between 7-11 SMS and 

163 or ( 43.5%) send above 16 SMS per week. Also, 100 or (44.2%) of the males SMS above 

16 SMS per week. In essence, the females send more SMS than males just as they receive 

more than the males. The data above shows that both males and females use their handsets 

for various purposes according to the capacity of the handset: to play music, watch movies, 

record shows and events and send messages. For this section of the paper, it is necessary to 

stress the text messaging function and the importance of this to the language acquisition of 

the Nigerian youth. SMS messages are not always written ordinarily like normal letters or 

notes. Abbreviations like k, for ‘okay’, ur  for ‘your’, d8t for ‘date’ 9c 9t for ‘nice night’ and 

so on; slangs ‘I ginger ur swagger’ for ‘I appreciate you’; and short form of letters like Tryn  

for trying m kul,  for I’m cool’ and such other expressions that convey intended ideas and 

messages are used commonly in Facebook, Twitter and so on.. The implication of this is that 

the uses of English of the youth are endangered as they continue to practise the text 

messaging styles. This may have negative effect on the language understanding, expression 

and performance in examinations as most youths unconsciously transfer these informal styles 

of writing to formal written communication. 

Academic excellence and oratory displayed by some Nigerians like Camara Laye, Ngugi wa 

Thiong’o, Ngugu wa Miri, Meja Mwangi, Wole Soyinka, Chinua Achebe, T.M Aluko, Ayi 

Kwei Armah, Ama Ata Aidoo, Zulu Sofola, Dennis Brutus, Athol Fugard, Bessie Head and a 

host of others have contributed to the setting of International intellectual culture. The 

question is, can the youth that write tnx,  for ‘thank you,’ 4rm for ‘from’, tomao for 

‘tommorrow;’  soi or  soyi  for ‘sorry’ among others be said to be learning anything from the 

records these people have created? These stuttering emerge as an attempt to fit into the 

language culture of their on-line friends. What are these youths going to bequeath to 

humanity in the sense of academic culture other than language disorder in the guise of 

imitating some western accents. 

Apart from the above, Nwagwu (2013) shows that some GSM and Face book abbreviations 

or expressions used for chat and SMS message have evil connotations. For instance, he 

posted a Face book question on the meaning of lol that is always written when people who 

chat want to register amusement. While some said it means laugh out loud, majority said it 

means, Lucifer our lord. Though Lilian Duru, one of the respondents to the question posited 

that,  

Originally it meant Lots of Love- in the days of letter writing but recent use in chats & instant 

messaging is Laugh out loud! Another respondent Stanley Ibeku said,...the acronym is 
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devilish. That it is one of the many expressions used by members of a certain association 

whose idol is the devil. 

However, the acronym was attributed to the Satanic Church and that it is another way of 

evangelising for the church. This means that many users of such unknown acronyms may 

have inadvertently found their ways into cultic societies in their bid to team up in peer 

language usage. 

RQ (2) Is there any significance effect of GSM use on Nigerian youth’s media culture 

and their appreciation of Nigerian cultural values?    

The media are major avenues for cultural retention and transmission. Since most handset 

have facilities to relay and retain audio and video contents, and since communication has 

been globalised and cultural globalisation has become a major factor of it, other continents 

cultures are readily made available through the cultural exchange that globalisation engender. 

The major issue in Nigeria now is the erosion of the much cherished Nigerian culture. The 

media is therefore seeing as main areas of cultural pollution in Nigeria and that this is made 

very easy by the many complex handsets that have flooded Nigerian markets. Research 

question 2, is therefore intended to find out the likely effects of these media convergence 

through the GSM on the Nigerian youths cultural exposure, retention and practise. 

Data for this question were gathered from questionnaire items 5 to 8. These items sought 

information on the extent to which these media culture encapsulated in the GSM have 

contributed to the assimilation, the use and abuse or ab-use of selected Nigerian cultures. The 

six hundred respondents were asked ‘to list two Nigerian musicians you like,’ item 5. Their 

responses were categorised into Hip-hop, Religious/Nigerian, and combination of the  Hip-

hop and Religious music. Analysis of their responses is presented in the table below. 

Table 3 Show the musical interest of some Nigerian youths 

 Hip hop  Religious/  Nigerian Combination of the two 

M 200 (88.9%) 20 ( 8.9%)  5 (2.2%) 

F 325 (86.7%) 45(12%) 5 (1.3%) 

 

Out of the male respondents, 200 or (88.9%) said they like Hip-hop music, while 20 (8.9%) 

said they like religious or Nigerian music and only 5 (2.2%) said they prefer combination of 

the two. When the females were asked the same question, 325 or (86.7%) said they prefer the 

Hip-hop, while 45 (12%) said they like religious/Nigerian beats, and 5 (1.3%) said the like 

both. The meaning of the above is that some Nigerian youths prefer foreign music more than 
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the Nigerian and religious ones. This is a result of the influence of globalisation and 

unrestricted marketing of western music across the globe and effect of popular culture on 

Nigerians. And, because some of these music have elements of Nigerian cultural identities, 

they readily gain youths acceptance even though there is overt portrayal of western cultural 

ideologies like seductive exposure in some of these music. Though this paper is not saying 

that there are no decent discs, and that some don’t have the right message to promote moral 

values, majority do not replicate the right Nigerian cultural values. The implication of this on 

Nigerian culture and identity is that Nigerians are steadily losing their credibility to cultures 

with higher potential to market their musical productions (Alfa 2004). The tendency to 

continue to see some Nigerian practises and music as heathen is no longer entrenched as 

some Nigerian musical instruments are well patronised by these hip-hop musicians. The 

implication is that while some of these musicals may claim to be replicating Nigerian cultural 

artefacts, the western influence on the imagining to a great extent is a debasement of the 

much cherished Nigerian historical values in that to a large extent the lyrics of some of these 

musicals and video presentation to a large extent speak volumes against Nigerian history and 

culture of good grooming. 

Furthermore, another step was taken to examine the effect of the application of popular 

culture through the GSM on the Nigerian culture. This time, the movie was analysed. The 

respondents were therefore asked, ‘which of these people’s movies best appeal to you?’ This 

item is of the opinion that that the youths are likely to be influenced by the content of the film 

they watch and that these will determine the pattern of behaviour they are likely to exhibit 

and their cultural preference. 

Analysis of the data shows that majority of both genders prefer foreign movies over those of 

Nigeria. For instance 200 or (53%) females respondents prefer American films and 100 or 

(27%) of them also prefer Indian/Chinese films while only 75 or (20%) of the females prefer 

Nigerian films. On the other hand, 175 or (77.8%) of the males prefer American films and 15 

or (6.7%) would like to watch Indian/Chinese films. The result shows that the female youths 

prefer foreign films more than the male youths. The result is understandable. More women 

than men are objects of indecent exposure in most video productions. In essence, portrayals 

of indecency can lure the youths to Internet sites that are likely to be detrimental to their 

health and social being, (Gert 2013).   This means that some females’ addictions to foreign 

movies is likely to cause them to be guilty of indecency, because some of them do not care 

what picture they paint of themselves, in spite of the hype against indecent portrayal of 

Nigerian women in the media, (Bonner et al 1995).  
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Crime and insecurity are major problems Nigeria is trying to grapple with. With these two the 

once cultural value of chastity of human life has become a saying of the past. This is another 

major negative impact of the movie on Nigerian youths. Some foreign and Nigerian movies 

are guilty of representation of crimes and criminality. It is true some of the respondents said 

they watch Nigerian movies. Though the respondents were not asked the language of 

production, it stands that; most Nigerian movies of whatever culture tries to imitate foreign 

movies. While the Hausa movies take initiatives from the Indian and Chinese movies, 

(Abdalla 2004), most movies produced from the Western and Southern part of the country 

attempt to mimic American and other western movies. And, because the use of gun and 

armed banditry are prevalent pictures in these movies, that has found its way into Nigerian 

movie making cultures. It becomes a common feature to see scenes of murder, ritual killing, 

rape and banditry in most Nigerian movies. By constant replication, the idea to try and 

replicate what is found in such movies readily comes into the psyche of some Nigerian 

youths. And, because of the economic situation in the country, the unemployed youth readily 

receives training from the numerous films that are churned out daily. The issue of censorship 

both at parental and government levels becomes abused and push aside phenomenon, as some 

of these films are stored in the handset and watched by these youths. YouTube and other 

likely media becomes the ready route to introduce some of these films to the youths, who 

now download them into their handset. Therefore, it can be concluded that to a large extent, 

that the GSM has contributed greatly to the under utilisation and abuse of some cherished 

Nigerian cultures. 

It is necessary to view some of the positive aspect of the GSM to the development of Nigeria 

and some of her cultural values. Apart from creating and engendering nearness and cordiality, 

it has been a major medium for business transaction. Also, technological awareness is created 

in some of the youths as they manipulate their sets. Global culture and architecture are 

transmitted across culture as movies, musical video clips and documentaries are stored and 

watched by most of these youth.  

As a way to spell out the implication of the application of the GSM to Nigerian culture, the 

respondents were also asked to ‘name the type of food they would like to be served if they are 

invited to a party’ item 7.’ All the youths were also asked to respond to this item. Their 

responses were collated and categorised into Nigerian and continental menu. Analyses of 

their responses are presented below. 
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6. Table showing some Nigerian youths food preference  

 Nigerian  Continental  

M 202 (90%) 23 (10%) 

F 15 (4%) 360 (96%) 

Menus like Salad one person and Salad rice – Coslow 

Knowing full well that part of a people’s culture are the types of food in a community and 

choice preference is another factor to determine the acceptance of that food as representative 

of the people’s eating culture, and knowing full well also that movies replicate the feeding 

habits of a people as  reflective of culture, the youths were asked to list the type of food they 

would prefer if invited to a party in their locality. These foods were categorised into Nigerian 

and continental menus. Analysis of the results showed that majority of the female 

respondents prefers continental dishes, while the males prefer Nigerian dishes. For instance 

360 or ( 96%) of the females prefer continental dishes while 202 or (90%) of the males prefer 

Nigerian diets. Specifically, some of the males listed pounded yam, fufu, gari (eba), amala 

yam and beans and so on, and soups like okro and stew, ewedu and stew, ogbono, oha, egunsi 

and so on. And, the ladies would rather prefer salad, rice and Coslow. Like what obtains in 

fashion choice, more ladies than men have shown how much they have been influenced by 

what they have probably watched in movies be it foreign or local.  Where eatery scenes are 

shown in some Nigerian movies priority are always given to centres that serve foreign dishes 

in environment likely to be found in the western world than what one would have loved to 

see of Nigerian settings.  

To this end, it can be concluded that there are significant effects of the GSM use on Nigerian 

youth’s media culture and their appreciation of Nigerian cultural values. This is so because 

most youth watch films on their handsets. And these are opportunities to be infected by the 

cultures replicated in these movies. The implication of this again is the erosion of cultural 

values that make Nigeria tick. The health implication of this is that more Nigerians are likely 

to be addicted to imported and fabricated foods with their health hazards and implications 

than natural diets with no serious negative health implication (Barlet 2000). Also, on the 

economic realm, more Nigerians serve and protect foreign economic interest by their food 

choice than would have encouraged agriculture and food production in Nigeria. Instead of 

promoting agriculture and food preservation research, Nigerian efforts are concentrated on 

the importation of foreign agricultural products, thereby greasing the economy of the foreign 

producers. It is worthy of note that most young Nigerian ladies cannot prepare African dishes, 
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giving credence to their preference for continental food.  Also, the respondents were asked to 

mention the type of clothes they would prefer to wear to a party where they are celebrants. As 

usual, the responses were categorised into Nigerian and Continental wears. Data showed that 

majority of the respondents across gender prefer foreign to local apparels. In other words, 360 

or (96%) of the female respondents would prefer continental wears and 125 or (55.6%) of the 

males would prefer continental fabrics. Again, it can be argued that this addiction to foreign 

wears could have been engendered by media exposure. In essence, by watching foreign 

movies and programmes, it is easy to be exposed to dress samples from which they probably 

have had to make choices. Thus, it can be concluded that further that there are significant 

effects of GSM use on Nigerian youth’s media culture and their appreciation of Nigerian 

cultural values. This means that to a great extent, GSM use has exposed the youth to choice 

of fabrics. The implication of this is that to a great extent some Nigerians do not determine 

the type of clothes they wear. This explains the type of wears we experience in the society 

these days. One can easily fathom out the origin of ‘sagging’ dress by some boys and semi-

nude wears by some girls that parade the Nigerian streets. Features like these are common in 

Nigerian films and they reflect the society. This means that with this type of dressings, cases 

of sexual abuse may not immediately leave the Nigerian society and chastity of the youths 

may not be guaranteed.  Some of the responses show that the respondents are aware of the 

implication of the dress they put on. For instance, some of the female respondents said they 

would put on ‘any sexy cloth.’ Some said they would wear ‘jeans and shirt,’ and dresses like 

‘short blouse’ while some said they would prefer, ‘any simple sexy cloth.’ These statements 
show a deliberate deviation from moral values, which are results of peer influence, (Cortes 2000). 

Conclusion 

The influence of the GSM to communication is becoming a major area of academic 

discourse. While some scholars focused on the effect on the language use, some have focused 

on the social impetus of it. This study how ever has deviated a little from these approaches. 

This paper has attempted to view the GSM as a convergent medium of all forms of new 

communication and information media. Findings have shown that the media has become a 

major media of cultural erosion as some users are gradually embracing foreign cultures which 

the medium is propagating over the most cherished Nigerian cultures. This paper is appealing 

to other scholars for a follow up to this study as a way to confirm or replicate this study. 
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Appendix 

Table 4. Showing some Nigerian youths movie culture on GSM 

 American Nigeria India/ Chinese 

M 175 (77.8%) 35 (15.5%)       15     (6.7%) 

F 200 (53%) 75 (20%) 100 (27%) 

 

Table 8: Table showing respondents dress preference 

  Nigerian  Continental  

M 100 (44.4%) 125 (55.6%) 

F 15 (4%) 360 (96%) 


