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ABSTRACT 

    In today’s scenario crops and foods are produced mostly by the use of synthetic herbicides, 

pesticides and insecticides and by the use of fertilizers. Currently, over 400 chemicals are 

regularly used in conventional farming to kill weeds, insects and other pests that attack crops. 

These chemicals are more toxic and even cause cancer to the humans. Because of these 

reasons people are tending towards the organic foods. In this fast moving world consumers 

concerns on food safety, health and environment, in the recent decades it has resulted in 

increased demand for organic food across the world, including emerging economies such as 

India. A study was conducted to analyze the awareness level of consumers on organic food, 

using a structured survey of 150 respondents covering the Coimbatore city. The data obtained 

from the survey were analyzed with simple percentage, chi-square test, correlation analysis. 

Result indicated that people do aware of what is happening to the surroundings with regards 

to the environment and ecology problems and most consumers perceived that organic food 

product is healthier.  

INTRODUCTION TO ORGANIC FOOD 

  Organic food is becoming more and more popular, as people look for ways to live a 

healthier, pesticide-free, environmentally friendly, and sustainable lifestyle. When the 

organic food movement began, organic farms were relatively small operations, and their 

products were available mostly in local markets. Since the early 1990's, the interest in organic 

food has grown at a rate of 20% per year. Today, organic food is available in most markets 

and grocery stores, and makes up about 3% of food sales in the U.S. 

  Organic food is produced by farmers who emphasize the use of renewable resources and the 

conservation of soil and water to maintain or improve environmental quality for future 

generations. The guiding principle of organic farming is the maintenance of sustainable 

ecosystems for people, animals, crops and soil by respecting the relationships between soil, 

plants and animals (plants nourish animals, animals nourish the soil, which nourishes plants). 

Simply stated, organic products are grown without the use of synthetic fertilizers and 

pesticides, plant growth regulators (hormones), and genetically modified organisms. Organic 
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agriculture relies on natural products and processes to grow crops, improve soil quality, 

control pests and promote bio-diversity. As far as possible, organic farmers rely on crop 

rotation, green manure, compost, and biological pest control to maintain soil productivity and 

control pests. A well-balanced and biologically active soil will provide the crop with 

sufficient nutrients for optimum growth and yields, with a minimum of pest and disease 

problems. 

What does "Organic" mean? 

The production standards for organic certification for crops require that the farmers use no 

pesticides, artificial fertilizer, human or other waste, and that they are not processed using 

ionizing radiation or other additives. Animals grown for food must be reared without the 

routine use of growth hormone or antibiotics. Neither plants nor animals can be genetically 

modified. 

While this is ultimately a personal decision, here are some reasons why people choose 

organic foods: 

Environmental impact 

Organic farms use less energy and produce less waste than traditional farms. Organic 

production methods are gentler on the environment, especially since they do not release 

synthetic pesticides into the soil and water. However, organic farmers are able to use 

"organic" pesticides, such as Bt, pyrethrum, and rotenone. 

Less Pesticide residue 

Organic foods have much less pesticide residue than conventionally grown foods. This may 

be of greatest benefit to growing children, who are more sensitive to the potentially toxic 

effects of pesticides. Recent studies have shown clearly that people who switch to organic 

foods have much reduced levels of pesticides in their bodies. 

Taste and nutritional value 

Many people describe that organic produce tastes better, and it seems that better taste and 

greater freshness are major reasons why people choose organic. The published studies on this 

issue have been less conclusive. In a study in 2001 at Washington State University, reviewers 

found that organic apples were sweeter. However, in larger studies, researchers have found 

no consistent differences in taste or nutritional value of organic foods compared to non 

organic foods. It is certainly true that fresher foods taste better, and organic foods from local 

farmers are going to be fresher than foods distributed through retail grocery chains. This is 

one of the reasons that buying local foods is attracting greater interest. 
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Cost 

More and more, people are making the choice to buy organic despite the cost, which is 10-

100% more than similar non organic items. The higher price reflects the higher costs 

associated with avoiding traditional mass production methods (including fertilizers and 

pesticides), plus there is a cost o f obtaining and maintaining the organic certification. 

 

RESEARCH METHODOLOGY 

The population covers the customers of organic food in Coimbatore city. From the public a 

sample of 150 respondents was taken using convenient sampling technique. A structured 

questionnaire was prepared are contacted personally after their purchase of organic food.  The 

secondary data was collected with the help of books, internet and journals. From the collected 

data statistical tools is used to analyze the questionnaire and suitable suggestion is given to 

enrich public awareness level towards organic foods 

OBJECTIVES OF THE STUDY  

 To find out the awareness level of organic food product at Coimbatore city. 

 To investigate the factors that influences the intention of buying organic food product  

 To study the satisfaction level of consumers at present organic products. 

 To suggest suitable recommendation to increase awareness of consumers. 

 

LIMITATIONS OF THE STUDY 

1. The Survey was limited to people residing in Coimbatore City only. 

2. The number of respondents is 150 only. 

REVIEW OF LITERATURE 

Budi Suprapto and Tony Wijaya (2012) has found that that healthy consumption life style are 

a good predictor for attitude toward organic food, meanwhile attitude toward organic food 

directly influence to purchase intention toward organic food. Aryal et al (2009); Briz and 

Ward(2009); Gil and Soler (2006) found that more information about the organic food 

market, which increases consumers organic food knowledge, is important because it 

positively influences consumers’ attitudes towards organic food products. Lea and Worsley 

(2005) states that surveys have identified additional positive attributes that consumer 

associate with organic food products are better for environment  
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ANALYSIS AND INTERPRETATIONS 

Table 1: Awareness level of organic food product: Demographic variables of the Respondents 
Particulars No. of 

Respondents 
Percentage 

Gender  a) Male 
b) Female 

50 
100 

33.3 
66.7 

Age a)less than 25  
b)25 to 35 
c)36-45 
d)46-55 
e)Greater than 56 
 

22 
59 
25 
36 
8 

14.7 
39.3 
16.7 
24.0 
5.3 

Education a) Illiterate 
b) 
Secondary/Higher 
secondary 
c) Diploma 
d) Graduate 
e) Post graduate 

34 
38 
 
14 
36 
28 

22.7 
25.3 
 
9.3 
24.0 
18.7 

Occupation a)Public/Private 
employee 
b) Housewife 
c) Student 
d) Business 
e) Retired 

44 
 
52 
20 
26 
8 

29.3 
 
34.7 
13.3 
17.3 
5.3 

 
Income 

a) Less than 10000 
b) 10001-20000 
c) 20001-30000 
d)Greater than 
30001 
e)None 
 

20 
40 
6 
12 
 
72 

13.3 
26.7 
4.0 
8.0 
 
48.0 

 

Interpretation 

From the above table the researcher states that the majority 66.7% of the respondents are 

female as they are more health conscious towards the family, 39.3% of the respondents is 

under the age group of 25 -35 years as they prefer a healthy lifestyle, and around 25.3% of 

the respondents are educated up to higher secondary, 34.7% of the respondents are house 

wife’s as they intend more on healthy diet, 48% of the respondents are not earning as they 

belong to student and housewife category. 

Impact of organic items 

The organic foods are produced & processed through environment friendly techniques and 

they are naturally grown.  
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Table 2: Impact of organic items 

Interpretation 

From the above table the researcher states that organic have created very positive impact on 

health 47.3%  as they are pesticide free, 61.35 of positive impact on environment as they are 

produced through eco- friendly techniques, 45.3% of neutral towards economics, 55.3% of 

negative impact on people as they are overpriced. 

Knowledge of organic foods 

People are more health conscious and they prefer a healthy lifestyle.  

Table 3: Consumers knowledge  

 

 
Particulars 

 
Very positive 

 
Positive 

 
Neutral 

 
Negative 

 
Very 
negative 

 
Impact on environment 

 
45 (30%) 

 
92 (61.3%) 

 
13 (8.7%) 

 
- 

 
- 

 
Impact on health 

 
71 (47.3%) 

 
66 (44%) 

 
13 (8.7%) 

 
- 

 
- 

 
Impact on economics 

 
11 (7.3%) 

 
50 (33.3%) 

 
68 (45.3%) 

 
21 (14%) 

 
- 

 
Impact on people 

 
14 (9.3%) 

 
16 (10.7%) 

 
23 (15.3%) 

 
83 (55.3%) 

 
14 (9.3%) 

 
Particulars 

 
Strongly 
agree 

 
Agree 

 
Neutral 

 
Disagree 

 
Strongly disagree 

 
Healthy 

 
62 (41.3%) 

 
56 (37.3%) 

 
27 (18.0%) 

 
5 (3.3%) 

 
- 
 

 
High nutritional 
value 

 
59 (39.3%) 

 
59 (39.3%) 

 
27 (18.0%) 

 
5 (3.3%) 

 
- 

 
Free from chemical 
pesticides 

 
32 (21.3%) 

 
75 (50%) 

 
38 (25.3%) 

 
2 (1.3%) 

 
3 (2%) 

 
Eco friendly 

 
34 (22.7%) 

 
69 (46%) 

 
42 (28%) 

 
4 (2.7%) 

 
1 (.7%) 

 
Organic food 
Certified 

 
32 (21.3%) 

 
43 (28.7%) 

 
73 (48.7%) 

 
1 (.7%) 

 
1 (.7%) 
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Interpretation 

The above table shows that 41.3% of the respondents strongly agree that organic foods are 

healthy as they are naturally grown without any toxic chemicals, 39.3 % of the respondents 

agreed that organic foods are highly nutritional as they are indigenous products & 50% of the 

respondents agree that organic foods are free from chemical pesticides, 46% of the 

respondents agree organic foods are eco friendly and 48.7% of the respondents are neutral 

about organic food certification. 

Satisfaction level of organic foods 

The organic foods have higher nutritional value & free from genetically modified organisms. 

Table 4: Consumers satisfaction  

Interpretation 

The above table shows that 36.7% & 30.7% of the respondents are highly satisfied with the 

quality and health of organic foods as they are inevitable, 35.3% & 40% of the respondents 

are satisfied with the freshness and taste of organic foods as they are minimally processed, 

26% & 28% of the respondents are dissatisfied with the price and quantity of organic foods 

due to higher price rates & low quantity.  

VIEW OF CONSUMERS ON FACTORS 
H0: There is no relationship between income and price of the organic foods, age and health of 

the people, number of members and quantity of organic foods, occupation and price of the 

organic foods. 

H1: There may be relationship between income and price of the organic foods, age and health 

of the people, number of members and quantity of organic foods, occupation and price of the 

organic foods 

 
Particulars 

 
Highly satisfied 

 
Satisfied 

 
Neutral 

 
Dissatisfied 

 
Highly dissatisfied 

 
Quality 

 
55 (36.7%) 

 
34 (22.7%) 

 
38 (25.3%) 

 
16 (10.7%) 

 
7 (4.7%) 

 
Price 

 
25 (16.7%) 

 
34 (22.7%) 

 
31 (20.7%) 

 
39 (26%) 

 
21 (14%) 

 
Quantity 

 
34 (22.7%) 

 
25 (16.7%) 

 
23 (15.3%) 

 
42 (28%) 

 
26 (17.3%) 

 
Freshness 

 
46 (30.7%) 

 
53 (35.3%) 

 
45 (30%) 

 
3 (2%) 

 
3 (2%) 

 
Taste 

 
46 (30.7%) 

 
60 (40%) 

 
39 (26%) 

 
5 (3.3%) 

 
- 

 
Healthy 

 
46 (30.7%) 

 
43 (28.7%) 

 
41 (27.3%) 

 
14 (9.3%) 

 
6 (4%) 
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Table 5: Chi-square View of consumers on factors 
 

S.No Particulars Significant 
value 

Significant/ Not 
Significant 
 

1 Income and price of the organic foods 0.000 Significant 
2 Age and health of the people. 0.002 Significant 
3 Number of members and quantity of organic foods. 0.000 Significant 
4 Occupation and price of the organic foods. 0.000 Significant 

Interpretation 
Hence the value is <0.05 there is no relationship between the variables. So null hypothesis is accepted. 

H0: There is no significant relationship between quality and price of organic foods, health and 

price of organic foods, quantity and price. 

H1: There is significant relationship between quality and price of organic foods, health and 

price of organic foods, quantity and price. 
Table: 6 Correlations View of consumers on factors 

Particulars Significant Value Significant/ Not Significant 
 

Quality and price of organic 
foods 

0.000 Significant 

Health and price of organic foods. 0.000 Significant 
Quantity and price. 
 

0.000 Significant 

Interpretation 
Hence the value is <0.05 there is no relationship between the variables. So null hypothesis is accepted. 

FINDINGS 

 76% of the respondents are aware about organic agriculture.  

 Majority (41.3%) of the respondents strongly agreed that organic foods are healthy.  

 Majority (39.3%) of the respondents agreed that organic foods are highly nutritional. 

 Majority (50%) of the respondents agreed that organic foods are free from chemical 

pesticides. 

 It is inferred that 78.7% of the respondents strongly agree to buy organic food if its price is cheap 

 83.3% of the respondents strongly agreed to advertise the organic food in media. 

 SUGGESTIONS 

 The major reason behind the low consumption of the organic products are that 

products are not available everywhere and are high priced. 

 The study shows that further steps have to be taken to increase the awareness level of 

organic products. Government can increase the tendency for consumption of organic 

foods by increasing public awareness (such as programs and advertisements in TV 
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and other channels) and further government should come forward to provide subsidy 

for organic producers.  

 Organic food particularly fruits and vegetables are highly quality, nutritious and taste 

better. The same can be maintained to retain current customers and focus on new 

customers by increasing availability of the products. 

 Younger generations should be more knowledge by knowing the real content of what 

organic means and the certification to avoid the fraudulent organic food exposure. 

 As food items, fruits and vegetables are perishable in nature. The respondents says 

that In packing some food items are rotten, which makes the buyer to purchase less 

due to less availability of organic food in the shop thus the production of organic 

foods should increase.  

 To achieve a higher degree of market share, organic marketers should introduce their 

products to a correct target group by adopting proper marketing strategies. To do so, 

the organic market actors must convince themselves that there is a growing consumer 

demand for organic products and that any efforts they make to increase the supply of 

organic products will enhance their competitiveness; however, a high level of market 

transparency must be assured. 

 

CONCLUSION 

The results of logistics analysis indicate that consumers' awareness of organic food is 

strongly and significantly affected by factors such as education. Many studies indicated that 

one major factor that considered to be the barrier to organic food consumption is its price, For 

instance, knowledge on organic food as well as action taken by the government either to 

inform or to create awareness has not reach the satisfactory level in encouraging sustainable 

consumption with organic food. So Organic food consumption will be increasing in higher 

levels because of concerns over environmental and health is-sues associated with food 

production. The consumers’ concerns on food safety, quality and nutrition are increasingly 

becoming important across the world, which has provided growing opportunities for organic 

foods in the recent years 

 

 

 

 



JOURNAL OF INTERNATIONAL ACADEMIC RESEARCH FOR MULTIDISCIPLINARY 
Impact Factor 1.393, ISSN: 2320-5083, Volume 1, Issue 12, January 2014 

 

746 
www.jiarm.com 

REFERENCES 
1. Ajzen, I. Aryal et al. (2009), “Theory of planned behaviour Organizational Behavior and 

Human Decision Processes”, Vol.50, pp.179-211.  

2. Briz, T. & Ward, R.W. (2009), “Consumer awareness of organic products in Spain: an 

application of multinomial logit models”, Food Policy, Vol. 34 (3), pp. 295–304.  

3. Budi Suprapto and Tony Wijaya in their research work entitled “Model of Consumer’s Buying 

Intention towards Organic Food: A Study among Mothers in Indonesian”, pp. 201-211. 

4. Chinnici, G., D’Amico, M., & Pecorino, B. (2002), “A multivariate statistical analysis on the 

consumers of organic products”, British Food Journal, pp. 187-199.  

5. Davies, A, Titterington, A and Cochrane, C (1995), “Who buys organic food? A profile of the 

purchase of organic food in Northern Ireland”, British Food Journal, Vol. 97(10), pp. 17-23.  

6. Gil, J.M, and F Soler. Knowledge and willingness to pay for organic food in Spain: Evidence 

from experimental auctions. Food Economics, 2006, 3:109-124. 

 

 
 
 
 
 
 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 


