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ABSTRACT 
Tourism is the world's largest globalized industry. No region has remained refrained from its 

impact. Although tourism brings with itself a lot of economic benefits, it also has its negative 

effect on the society. Goa, being one of the most preferred tourist destinations has witnessed 

the pro and con of tourism. Therefore, this paper aims to assess the socio cultural impact of 

tourism activity on a coastal village, Agonda - an upcoming beach tourist destination located 

in Goa, India. The research is primarily based on field based survey wherein 77 varied 

respondents of the village who have lived sufficiently belonging to various community, were 

surveyed to understand their perceptions. Descriptive and inferential statistical techniques (T-

test and one way ANOVA) are used to analyze the data. The socio history of the village is 

also considered. Age, gender and community wise perceptions regarding emergence of 

tourism and its impacts are studied. The analysis reveals that majority of the respondents 

agree that there are positive as well as negative impacts but there is significant difference in 

negative perceptions of youth vis-a-vis older adults. In the context of gender, both the gender 

groups agree on the negative impact of tourism where as within the social groups there is 

significant difference in the positive perceptions of the four communities while with regards 

to negative perceptions all the social groups agree in their opinion. 

 

INTRODUCTION 

Tourism is the world’s largest globalized industry and is also the fastest growing economic sector. It 

is genuinely powerful and unique force for change in the community (Mcleod. D,2006). As a 

globalised phenomenon, it has a unique and phenomenal ability to bring about socio - 

economic transformation at the tourist destination. In this context, the importance of the 

coastal area as a study object has emerged in recent times. In fact, in the context of 

globalization, traditional coastal destinations in developed countries face stiff competition 

from less-developed countries as they provide serene scenic beauty and freedom of sun, sand 

and the sea. Their complexity is significant in terms of population dynamics, change in 
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patterns of land use as well as socio - economic change. These influences can be observed in 

both large and small tourist destinations (Mcleod. D,2006). 

Goa, an erstwhile Portuguese colony, since its advancement from 1960’s, has experienced a 

change in its social and economic sector. This has subsequently increased tourism activities 

in the State. Today, the State provides a variety of tourist activities but the most popular is 

beach tourism .There are more than 40 odd beaches spread over 110 kms coastline and more 

than  95 per cent of the tourist prefer beach tourism.  Today it is one of the most important 

sector for employment and SDP. Tourism undoubtedly helps in economic enhancement but 

there is social and economic costing. Since the research is on socio- cultural impact due to 

tourism it is essential to focus on the same.  

Aim and Objective: 

The main of the research is to assess the impact of tourism on the socio cultural life of the local 

populace of rural community, Agonda – Canacona, Goa. Thus, the main objectives are: 

a) Analyse the  positive and negative perceptions on socio-cultured aspects of tourism  

b) Analyze the difference in perceptions of socio cultural impacts within the four  communities  

of the village. i.e.  Dessai (the Hindu kshatriya ), Pagi (the Hindu fisherman folk ), Velips (the 

tenants) and toddy tappers. 

c)  Analyze the   differences in perceptions in gender and age groups.  

Methodology:  

Though the following research is a product of primary as well secondary data, the 

primary focus has been field based survey wherein 77 varied respondents of the village who  

have lived  for more  than 15 years have been  surveyed to understand their perceptions. Data 

is being collected on the variables such as age , gender ,length of residence, occupation, 

education.  

Social and cultural impacts of tourism consist of 22 items. Questionnaire based on 5 

point Likert scale. (“5- strongly agree, 4-agree, 3- neutral, 2- disagree, 1 -strongly disagree). 

To study perceptions with respect variables like length of residence, occupation, education 

one way ANOVA and to study the same for gender independent sample t test is used. Before 

using parametric tests normality of data is being tested and it is found that data is suitable for 

parametric tests (ANOVA and t test). 

Study Area – Agonda  

Agonda is a small coastal fishing village located to the north west of southern most taluka - 

Canacona in South Goa. Flanked by the Arabian Sea, it has a longitudinal beach with gentle 

gradient. The absolute location of the village is 1501’N – 150 4’ N; 73059’ E – 7401’30” E. 
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According to Census 2001, the population of the village is 3592 persons with 830 

households. The literacy rate is 77.9 per cent and the gender ratio: 1076 females per 1000 

males. Along with fishing, agriculture is equally an important occupation where in paddy, 

coconut and cashew are the major agricultural produce. Toddy tapping is also a subsidiary 

activity that has drastically declined. 

Like a typical Indian village, where the village is a composite of  populace of different 

religion and caste groups, the village of Agonda has  two major religious groups  i.e Hindus 

and Christain Catholics and  four communities viz. a)  The Pagis – the fisher folk  who  reside 

in linear pattern along the beach side. b ) The Kshatriya Marathas, the agriculturist or the 

Bhatkars (land lords) , c) The Christian Catholics – traditionally toddy tappers and other 

allied activities  and  d)The Velips ( agricultural labourers or  tenants) who  live in the 

interiors of the village.  

Till the emergence of tourism, these communities practiced their traditional occupations. 

Since the late 1990’s, tourism has emerged as a potential employment sector. Considerable 

portion of the populous have shifted to tourism related activities. This has resulted in social 

and economic transformation in the village.  

           

DISCUSSION 

  According to Godfrey and Clarke (2000), socio-cultural change relate to local quality of life 

and sense of place. The social impact on the receiving areas of tourism, like any other aspect 

related to the sector, can have positive and negative effects. Positive impacts can be improved 

means of transport, banking facilities acculturation, modernization etc but there would be 

negative impacts like vandalism, drunkenness indecency etc. The locals tend to imitate the 

life style of the tourist; this changes the pattern of consumption from the local products to 

western products. This effect has greatest impact on the young population and creates 

differences between the youth and those who wish to retain traditional way of life.  Thus   it’s 

clear that tourism has a phenomenal ability to bring about a change in the social and 

economic fabric of people at the place of destination. As such, in the context of Goa, a need 

is felt to review these changes.  

 Positive perceptions 

For the purpose of the study, 11 positive indicators have been taken. These perceptions are 

based on the recent events that have occurred in Goa, newspapers reporting and media 

coverage. However these indicators are purely based on local experiences. 
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Table 1 Positive Impacts of Tourism (Positive responses and degree of percentage) 

QUESTIONS  Strongly 

disagree  

Disagree  Neither Agree  Strongly 

Agree  

Mean  

Tourism has improved the image of 

Agonda 

1 (1.30) 6 (7.79)  15(19.48) 27(35.06) 28 (36.36)  3.97  

Tourism has created jobs for our 

community. 

5 (6.49)  10(12.99) 4 (5.19)  23(29.87) 35 (45.45 ) 3.95  

Tourism has attracted investment to 

our community. 

5 (6.49)  7 (9.09 ) 27(35.06) 16(20.78) 22 (28.57)  3.56  

Tourism has given economic 

benefits to local people and 

business. 

2 (2.60)   2 (2.60) 1 (1.30) 34(44.16) 38 (49.35)  4.35  

Tourism helps in understanding 

other cultures better.   

13(16.88) 17(22.08) 27(35.06) 19(24.68) 1 (1.30)  2.71  

 Due to tourism, infrastructure at 

Agonda  has been enhanced such as 

roads, hospitals, schools, 

restaurants...etc   

0 (0) 15(19.48) 7  (9.0 9)    31(40.26) 24 (31.17 ) 3.83  

Tourism increases the level of 

awareness  at Agonda 

2 (2.60)  7 (9.09)  41(53.25) 24(31.17) 3 (3.90)  3.25  

Tourism has encouraged a variety of 

cultural activities by the local 

residents. 

33(42.86) 23(29.87) 15(19.48) 4  (5.19)  2 (2.60)  1.95  

Tourism has resulted more cultural 

exchange between tourist and 

residents. 

9(11.69)  31(40.26) 20(25.97) 15(19.48) 2 (2.60)  2.61  

Tourism has resulted more positive 

impacts on the cultural identity of 

our community. 

21(27.27) 31(40.26) 12(15.58) 10(12.99) 3 (3.90)  2.26  

Our standards of living have 

increased considerably because of 

tourism. 

2(2.60)  9(11.69)  7 (9.09)  24 31.17) 35 (45.45)  4.05  

Source: Survey 2011      Note: figures in brackets represent percentage of no. of respondent opted the particular 

option. 

The above table reveals that the high rated attributes include improvement in image of 

Agonda, promotion of  employment and investment, initiated infrastructural development, 

provided economic benefits to locals, increased awareness at Agonda and increased standard 

of living (Table no 1). The indicators having low rating includes encouragement to cultural 
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activities, increased cultural exchange, understanding of other culture and positive impact on 

cultural identity. 

The survey revealed that tourism has ensured a lot economic benefits to the locals ultimately 

resulting into better standard of living. 45 percent of local respondents strongly agree that 

tourism has been influential in generating employment to the locals. A considerable portion 

of young and adult population is involved in tourism industry. Youth, especially boys work 

part time is restaurants as cashiers or waiters; while some work on shacks or as life guards. 

Since, most of these shacks are owned by the locals, the economic benefits are to these 

people. As a result their standard of living has improved. Houses are being renovated and re- 

furnished. Electronic appliances such as television with Dish T V connection, refrigerator has 

found its space in most of the houses. 

Pagis (fishing community) are more involved in tourism. Their association with the sea has 

enabled to be involved in water sports, or boating. Even a few work in tourism related 

activities to supplement their needs. Among the Christians, the youth work part time in hotels 

and restaurants with the desire of earning extra income and gaining work experience. 

However, after some professional experience facilitate to work overseas or on ships. The 

Dessai’s basically being the landlords own vast land areas along the beach. This land is either 

given on rent or sold to hotel owners. Therefore they are the direct beneficiaries.  The Velips 

(agricultural laborers) are the ones who are least involved in tourism. Their involvement in 

this sector influences their perceptions. People who have received benefits from tourism have 

favored positively. Hence, they are more in favor of the positive aspects. However, 90 per 

cent of the respondents opined that though tourism being a seasonal activity is worth 

working, yet, they would prefer to have a permanent job in another sector. 

Tourism has provided multiple benefits to the village. There has been infrastructural 

developments i.e. road connectivity, bus services, restaurants, internet café, taxi service etc.  

Dinkar Naik Gaunkar, local resident states, “Due to tourism, the connectivity has improved in 

the village. Roads were constructed long ago. But, there were very less buses moving about 

on the roads. However, since the arrival of tourism the beach has become popular. Hence, 

now there are many local buses which come up till the beach. This has been a lot more 

convenient for the people as they have to walk less distance”. Ramesh Desai, a commerce 

graduate adds to it, “Buses have also been very convenient to the students. Now, we can 

dream of going to various colleges for higher education. Since they can commute they need 

not stay in hostels or at relatives place. 
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The locals also strongly feel that the image of Agonda has improved. It is now being spotted 

as one of the most preferred tourist destination. The tourists that crowded the beaches of 

Palolem, a neighboring beach destination, have now turned their footsteps towards Agonda. 

Major reason is that the solidarity and serene beauty offered by Agonda, which is missing in 

Palolem.  

However, in the context of cultural activities, the respondents strongly agree that tourism has 

not encouraged any kind of cultural activities in the village. They also agree that there hasn’t 

been much of a positive impact on their cultural identity. There is not much of cultural 

exchange occurring among the tourists and the locals. This is so because most of the villagers 

reside in the interiors, away from the beach. Only the Pagi community resides in close 

proximity to the beach. Hence, only they come in contact with tourists and interaction takes place.  

One important outcome of guest (tourist) and host (local) interaction is that the youngsters 

have improved their communication skills and have also got themselves acquainted with the 

foreign accent. Since many of the foreign tourist visit Goa are Europeans. These foreign 

tourists visiting Goa speak in English. Hence, it becomes necessary for the people involved in 

tourism industry to be good at speaking English. Knowing English facilitates understanding 

between the host and the tourists. Most of the youth work in shacks, hotels where they have 

to communicate with the tourists. People working at garment shops also find it easy to 

convince the tourists especially when they know English.  

Negative perceptions 

For the purpose of the study, 11 negative indicators have been taken. Like the positive 

perceptions these indicators are strictly based on local basis.  

Table 2 Negative impacts of tourism (Negative responses and degree of percentage).  

QUESTIONS Strongly 

disagree  

Disagree  Neither Agree  Strongly 

Agree  

Mean 

Immoral behaviors  2 (2.60)  14(18.18) 11(14.29) 26(33.77)  24(31.17)  3.73  

Increased crime & drugs in local 4 (5.19)  20(25.97) 16(20.78) 23(29.87)  14(18.18)  3.30  

Force to  leave Agonda  34 (44.16)  28(36.36) 5(6.49)  5(6.49)  5(6.49)  1.95  

Construction of hotels destroys the 

environment 

5(6.49)  26(33.77) 11(14.29) 25(32.47)  10(12.99)  3.12  

High spending tourist affect the way 

of life 

7(9.09)  21(27.27) 13(16.88) 22(28.570  14(18.180  3.19  

Locals suffers living in the tourism 

destination  

12(15.58)  15(19.48) 22(28.57) 16(20.78)  12(15.58)  3.01  
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Traffic congestion ,noise pollution  3(3.90 ) 14(18.18) 12(15.58) 30(38.96)  18(23.38)  3.60  

Unpleasantly overcrowded beaches 9(11.69)  26(33.77) 15(19.48) 15(19.48)  12(15.58)  2.94  

Change of traditional culture  29(37.66)  31(40.26) 7(9.09)  5(6.49 ) 5(6.49)  2.04  

Working in tourism fells me insecurity 21(27.27)  1(1.30)  14(18.18) 19(24.68)  22(28.57)  3.26  

Restricts traditional culture 26(33.77)  16(20.78) 25(32.47) 9(11.69)  1(1.30)  2.26  

Source: Survey, 2011 Note: figures in brackets represent percentage of no.  Of respondent opted the particular option? 

High rated indicators include increase in immoral behaviour, crime and drugs, destruction of 

environment, high spending affecting way of life, local suffer living in tourism destination, 

traffic congestion, noise pollution, crowded beaches and insecurity being in tourism. The low 

ratings have given to attributes like tourism restricts traditional culture, changes traditional 

culture and forces them to leave Agonda. 

Although tourism has introduced a lot of benefits in the village its negative impacts cannot be 

neglected. Since tourism in Agonda is a phenomenon of the late 1990’s, its negative impacts 

are not much realized by the villagers. The villagers strongly fear the insecurity of working in 

tourism sector due to its seasonal nature.  Besides, the villagers also agree that there has been 

an increase in immoral behaviour among the people. It has also resulted in to crime and drug 

activity. Locals sometimes get involved in to it. However, it hasn’t still become a frequent occurrence.  

Crime especially rape cases and drugs scandals have been common and associated with 

tourism. The core beach tourist destinations are considered to be the areas where such cases 

have been registered. The Times of India, dated, 10th March 2008 highlighted the fact that, 

“In the year 2007-08, 10 British tourists have died in Goa and the British Commission claims 

that at least four were due to unnatural causes. Statistics with the Foreigner's Branch indicate 

that 27 foreign nationals have died in Goa since the beginning of the year 2008”.   

The Times of India, dated April 5, 2012, reported that “two Russian women were allegedly 

molested, assaulted and robbed in Varca. The colva police have registered a case of 

molestation against the three unknown person”. 

Lawyer Jose Peter D’souza who handles a lot of drug cases stated in The BBC News, dated, 13 March 

2008, “ Goa may have become a ‘mini transit point’ for drugs coming in from Europe and other parts 

of  the world. In 2007, 8 million rupees of drugs was seized and 30 sellers were arrested, 13 of them 

were foreigners”. In fact recently, in Agonda as well, two Nepali’s were arrested for involvement in 

drug supply. Although this incident was not reported in the news, yet, the locals were aware of this. 

During the season time, there is problem of traffic experienced by the people. Although, “not 

many parties take place at Agonda” (quoted by a local resident) there is some amount of 
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noise pollution created. This at times disturbs the locals residing in the vicinity. The crowd of 

tourists coming at Agonda is increasing day by day. However, it is less as compared to the 

other beaches such as Palolem. Increasing garbage is considered an important issue by the locals.  

The respondents also complained that sometimes the shopkeepers sold commodities at high 

rate even to the locals. Mrs. Trista Fernandes Complained, “A lot of garbage is created.  

Plastic bags, disposable cups and plates are littered on the beach. These bags are then 

dispersed helter skelter by the crows and dogs. Some of the garbage is also thrown in the 

water. The beauty of the beach is spoilt”. 

Since there is less interaction between the tourists and the locals, the traditional culture of the 

people is left unhindered. The locals strongly opine that they are not willing to leave Agonda 

as it is their homeland. The negatives impacts of tourism are not considered so harmful by the 

residents. Often the economic benefits overpower the ill effects of tourism. 

As expressed by a respondent of the fishing community, Mr. Surat Pagi, “Tourism though 

being seasonal provides great economic benefits. Our profession being fishing, sometimes the 

catch is good, sometimes not. It is all a matter of luck.  As such tourism ensures extra income 

to the family. Practicing traditional profession along with tourism together is highly 

beneficial.” Thus it is very clear, though there are economic benefits, there has been 

considerable negative effects. Further, in the following sections, perceptions of various 

communities, gender and their educational backgrounds       

Gender wise difference in perceptions 

The survey revealed that there is significance difference in positive perceptions of males and 

females (Appendix). Thus, it can be concluded that males and females do not think alike. 

            

                                                                    Fig no 1 

 

 

 



JOURNAL OF INTERNATIONAL ACADEMIC RESEARCH FOR MULTIDISCIPLINARY 
Impact Factor 1.393, ISSN: 2320-5083, Volume 1, Issue 11, December 2013 

 

516 
www.jiarm.com 

Age-wise Perceptions                                                                       

 

     Fig no 2  

 Significant difference is observed in the negative perceptions of tourism (Appendix). The 

respondents in the age group of 15 to 45 yrs are the ones involved in tourism sector and 

benefited by it. They have more positive perceptions regarding tourism. A young respondent 

(student) opined, “part time job in tourism gives me economic freedom. The dependence on 

parents for pocket money is reduced. Even in future, until I receive a permanent job I can 

work in hotels to fulfill my economic needs.” 

COMMUNITY WISE DIFFERENCE IN PERCEPTIONS 

As mentioned before the village comprises of four social groups – the Dessai’s (landlords), 

the Velips (tenants), the Pagis (fishermen) and Christians. This social stratification influences 

their occupational structure as well. The Pagis and the Dessais’ are the two groups which are 

directly or indirectly involved in tourism sector.  

 

     Fig no 3  
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The Pagis, the fisher folk were the first to come in contact with tourism as they reside along 

the beach side. Youth as well as adults of this community are involved in tourism. They work 

in shacks, cyber, restaurants, etc. the other three communities live in the interiors of the 

village and therefore, not much interaction is observed between the tourist and the locals. The 

Dessai’s are indirectly involved in tourism. Most of the people from this community do not 

permanently reside in the village. They have migrated to towns like Margao for jobs. The 

land owned by them is either given on rent or sold to hotel/ shack owners which gave them 

economic benefits. The Christians are seamen by profession while the velips are agricultural 

laborers. Hence, significant differences are observed in their perceptions (Appendix 1 ).  

The velips being agricultural laborers are not involved in tourism. As per Paglo Velip: “The 

village has transformed from agriculture and fishing based economy, to tourism based 

economy. Our community is hardly affected by this change. We still practice our age old 

occupation. Tourism has created a lot of job opportunities for people…the major 

beneficiaries are the ones living near the beach. The youngsters benefit a lot out of tourism. 

They are not so inclined towards agriculture.  Tourism is a way for them to earn fast income 

although for a short span. I am old; nearly 63 years old, what job can I do in tourism? ...... I 

am well trained in our traditional occupation. Working in hotels and shacks isn’t the cup of my tea.” 

Length of residence:           

Three categories based on length of residence have been classified i.e. 0-20yrs , 20-40yrs and 

40yrs above. People who have resided for a long time at a place tend to have observed the 

changes occurring at that place over a period of time. Their thinking differs from that of those 

whose have resided for shorter duration. Thus, duration of stay affects the people’s 

perceptions. 

        

                                                       Fig no 4 
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No significance difference is observed in the positive and negative perceptions (Appendix1 ). 

Thus, it can be concluded that people agree in their opinions regarding the impacts of 

tourism.  

 
CONCLUSION   

 Agonda is indeed an emerging tourist destination. Tourism has brought economic 

enhancement in the village but has not been strong enough in diverting the locals from their 

age old traditions.  In context of this, the perceptions of tourism change significantly with 

age, gender, community and involvement in tourism. 22 indicators were taken to assess the 

impact - positive and negative of tourism. Tourism has had more positive impacts on the 

people of Agonda. The benefits include provision of employment, infrastructure and 

investment. This is basically economic benefits. There has not much positive impact on their 

culture. Moreover, there is no cultural development taking place in the village. There are 

significant difference in the perceptions based on age, gender, occupation, education and 

communities. 
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Appendix: 

Table 1: group wise descriptive statistics  

Demographic 
Characteristics  

Groups 
No .of 

Individual 
Positive perception Negative Perception 

Mean S.D Mean S.D 

Age  

15—30 25 3.4691 .45732 2.9018 .38829 

30—45 27 3.2727 .54894 2.7811 .57841 

45-- and above  25 3.2145 .57847 3.1636 .60814 

Education 

Primary  33 3.4573 .41937 2.8430 .53987 

Secondary 18 3.5051 .44887 3.0303 .56213 

Higher Secondary 10 3.4091 .30379 3.2909 .47490 

University 15 2.6970 .57256 2.8424 .57235 

Occupation 

Primary  27 2.9596 .59257 2.7912 .49268 

Secondary 33 3.3967 .35778 3.0331 .65824 

Teritory 17 3.7326 .34984 3.0160 .35390 

Community  

Desai 19 3.4211 .25027 3.2153 .79149 

Pagi 25 3.5855 .46435 2.8073 .35435 

Velip 18 2.6515 .40205 2.7727 .53397 

Catholics 15 3.5394 .37869 3.0364 .32742 

Length of residence  

0—20 8 3.5000 .33314 3.0682 .55564 

20—40 56 3.3247 .52406 2.8701 .52891 

40 and above 13 3.1748 .66852 3.1888 .60583 

Gender 
Male  25 3.5091 .44844 2.8327 .51270 

Female 52 3.2255 .55298 2.9983 .56687 

Table 2: Results of testing of hypothesis 

Demographic 
Characteristics  

 Perception  
Value of 

test 
statistics 

p -Value 

Age  
Positive Perception  1.58 0.212 

Negative Perceptions  3.43 0.038 

Education  
Positive Perception  11.833 0.000 

Negative Perceptions  2.059 0.113 

Occupation  
Positive Perception  16.071 0.000 

Negative Perceptions  1.635 0.202 

Community  
Positive Perception  23.592 0.000 

Negative Perceptions  2.979 0.037 

Length of residence  
Positive Perception  0.93 0.399 

Negative Perceptions  2.036 0.138 

Gender 
Positive Perception  2.233 0.029 

Negative Perceptions  1.236 0.22 

 
Note: Only to study gender we have used independent sample t test  


